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Remember when the future held the promise of better days 
ahead? When we anticipated shiny new conveniences, space-
age advances in science, technology, and transportation, and 
rising economic tides capable of lifting all boats?

What do you look 
forward to now?  
What are your hopes 
for 2023 and beyond?
 

We all recall how excited people were two years ago to 
exit 2020—the Year of Contagion and the New Abnormal. 
COVID-19 vaccines were in prospect, and most of us held 
out hope that no year could match 2020 for sheer cruelty 
and disruption. And then along came 2021 and 2022. Rather 
than fixing all that ailed us, the last two years ushered in an 
unrelenting onslaught of bruising news and occurrences. 
Skyrocketing inflation and economic uncertainty. Supply 
chain snarls and a global energy crisis. The continued rise of 
the far right and erosion of democracy. Destructive “once in 
a century” extreme weather events occurring with alarming 
frequency. Masses of misinformation and vitriol. And, on top of 
it all, the war in Ukraine.
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Scholars will dissect for decades to come why the horrors in 
Ukraine spurred such global outrage when military incursions 
and the desperate plights of populations elsewhere have 
not. We cannot discount the role of racism or the impact of 
Ukrainian President Volodymyr Zelensky’s media savvy. More 
than that, we think—at least for audiences in Europe and 
North America—the war in Ukraine struck deep because it 
reopened the prospect of genuinely global conflict, made 
worse by Russian President Vladimir Putin’s nuclear saber-
rattling.

 

For many Europeans and most Americans at the start of 
this century, the horrors of war and geopolitical turbulence 
had become the stuff of history and folklore. For younger 
generations, they were blurry black-and-white images 
viewed on high-tech screens. Stability, security, and material 
abundance had become the norm for most, even as elders 
retained memories of the brutality and privations of the 
Second World War. In this context, it’s no wonder the events 

https://www.cnn.com/2022/03/02/opinions/ukraine-war-racist-stereotypes-joseph/index.html
https://www.nytimes.com/2022/03/09/arts/television/volodymyr-zelensky-servant-of-the-people.html
https://www.washingtonpost.com/opinions/2022/10/03/putin-nuclear-war-ukraine-deter/
https://www.washingtonpost.com/opinions/2022/10/03/putin-nuclear-war-ukraine-deter/


that marked the first two decades of this century felt aberrant. 
The 9/11 attacks in the U.S. were a shock to the system 
blamed on a few brainwashed zealots. The subsequent War 
on Terror was billed as getting even with the bad guys and 
returning things to order. The financial crisis of 2007–2008 
was treated as a technical malfunction of the global financial 
system. Nothing that couldn’t be rectified with fiscal restraint 
and smart policies. More recently, the rise of populist politics 
and politicians (e.g., Brexit, Le Pen, Meloni, Partij voor de 
Vrijheid, Trump, Orbán) has been attributed to voters being 
poorly informed or misled, with the implicit expectation that 
“proper order” could be restored once people had access to 
high-quality facts and information.

Even early in the COVID-19 pandemic, people mused about 
what sort of stable “new normal” would emerge. We talked 
about experiments with hybrid working and learning, shifts in 
demand for commercial and residential real estate, and the 
need for more robust (and localized) supply chains—but few 
believed the uncertainties unleashed by the pandemic would 
be a permanent societal fixture. 

The question we now face: When we look back from the 
vantage point of the next decade, will the events that rocked 
our world at the start of this century seem aberrant? Or will 
they present instead as foreshocks presaging a continuing 
cascade of crises—all occurring against a backdrop of the 
ravages of climate change? At our most pessimistic, we have 
to consider whether the post–World War II decades of stability, 
security, material abundance, and the spread of democracy 
might have been the aberration.

As we set our sights on 2023, we see reasons to fear and 
reasons to hope. In the “fear” column, the trend that is 
farthest-reaching and most damaging (alongside climate 
change—the macro trend to beat all macro trends) is the 
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increasingly ephemeral nature of reality. The line between 
what is real and what is fake or only partially true is becoming 
ever more blurred, at times exacerbated by what feels 
like a growing bifurcation of humanity. Deepening divides 
between the rich and poor, technological haves and have-
nots, and, more recently, the informed and misinformed. Bad 
actors intentionally spread disinformation that permeates 
the infosphere in an instant. What one believes increasingly 
depends not on what is true but on what is accepted as the 
truth within one’s information bubble.

Perhaps it’s in our nature to search for silver linings, but—
despite the continued rise in polarization, extremism, and 
hate—we see far more trends emerging in 2023 that belong in 
the “hope” column. To a large extent, that is because people 
are fed up. They are alarmed by all that’s happening in their 
worlds and are, at long last, prepared to fight back. One 
consequence is a macro trend toward a rebalancing of power. 
People are questioning longstanding assumptions, including 
the value of a university education (especially in the U.S.), the 
loyalty owed an employer, and the basic tenets of capitalism. 
Institutions and practices blindly accepted in the last century 
are in the spotlight now, and a growing number of people are 
pushing back against them for the first time.

Other trends we see on the horizon include shifts in ingrained 
consumer habits as people get serious about sustainability, an 
embrace of the power of sound, and a tailoring of tiny worlds 
that offer protection against our unsettled—and unsettling—
times.

We have chosen to share five macro trendsightings in this 
report, each of which promises to impact our lives in the 
coming year—most, though not all, in positive ways.  
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TREND 1:  
LOSING  
OUR GRIP  
ON REALITY



Merriam-Webster’s Word of the Year for 2022 is gaslighting, 
defined as “the act or practice of grossly misleading someone, 
especially for one’s own advantage.” The danger of deepfake 
technology is no longer a distant fear. It’s here. Agencies are 
hiring AI models—raising valid questions about representation 
and profit sharing. Virtual influencers in South Korea are 
attracting followers—and raking in cash. Just as we’ve 
begrudgingly become accustomed to AI-generated news 
stories, along comes podcast.ai, a series produced entirely by 
artificial intelligence. And then there’s Replika, an on-demand 
virtual friend or intimate partner. And this is all before the 
metaverse becomes a real thing.

The question we will face in 2023 and beyond is 
straightforward: What and whom can we believe? With new 
technologies, it’s no longer our eyes and ears. The rise in 
misinformation and disinformation is so severe that the United 
Nations has called on member states to enact policies that 
support digital literacy. DPDR (depersonalization/derealization 
disorder) is a mental health disorder that leaves people feeling 
distant or detached from themselves, mentally or physically, 
and/or having a reduced sense of reality. A commonly 
prescribed treatment is talk therapy. That’s all well and good, 
but what happens when more providers switch to artificially 
intelligent chatbot therapists?

The mind boggles.
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https://www.merriam-webster.com/words-at-play/word-of-the-year
https://www.creativebloq.com/features/deepfake-examples
https://twitter.com/Vanessid/status/1600563042302861312?s=20&t=jfKSFPxJObsaXXhwUvYEtw
https://www.cnn.com/style/article/south-korea-virtual-influencers-beauty-social-media-intl-hnk-dst/index.html
https://www.narrativa.com/the-wall-street-journal-uses-narrativas-ai-for-its-news-automation/
https://www.narrativa.com/the-wall-street-journal-uses-narrativas-ai-for-its-news-automation/
https://podcast.ai/
https://replika.com/
https://www.performancemarketingworld.com/article/1801335/web3-losing-touch-reality-%E2%80%93-attention-seekers-s2e2
https://news.un.org/en/story/2022/06/1121572
https://www.mayoclinic.org/diseases-conditions/depersonalization-derealization-disorder/symptoms-causes/syc-20352911
https://www.psychologytoday.com/us/blog/understanding-hypnosis/202207/could-artificial-intelligence-replace-therapists


TREND 2:  

CALLING BS



The world is in revolt. Not physically, for the most part (though 
we all know there are exceptions), but socially and culturally. 
Some of this can be traced to the disruptions of COVID-19 
and the unexpected opportunity many of us had to slow 
down, contemplate, and rethink all aspects of our lives—from 
our jobs, lifestyles, and childrearing priorities to how we want 
the world around us to function. Pain points that, for the 
most part, had simmered just beneath the surface—including 
racial, economic, and gender injustices and the potentially 
cataclysmic threat of climate change—erupted and led many 
people, finally, to act. One result we have seen—and will see 
more of in 2023—is a pushback against the current balances 
of power and a rethinking of the cornerstones of modern life.

We are questioning everything.

In the work world, employees (younger ones, especially) 
refuse to make the sacrifices earlier generations considered 
standard. Long hours, underpaid or even some unpaid 
labor, high-stress working conditions? No thanks. Looming 
recession or not, this is an era of lying flat, quiet quitting, and 
calls to “act your wage.” The notion that worker drones should 
devote their lives to pumping up the profits of corporate 
executives and investors is increasingly less accepted at a 
time when spending decades climbing the corporate ladder to 
grasp the golden ring (or watch) at journey’s end is no longer 
on offer.
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https://www.brookings.edu/techstream/the-lying-flat-movement-standing-in-the-way-of-chinas-innovation-drive/
https://www.gallup.com/workplace/398306/quiet-quitting-real.aspx
https://www.ajobthing.com/blog/act-your-wage-what-does-it-mean


In the U.S. especially, people are also questioning the value 
of a college degree. A survey of American parents conducted 
by Gallup found that 46 percent hoped their children would 
do something other than attend college after graduating from 
high school. This correlates with continued declines in college 
enrollment.

Now that people no longer blindly accept the traditional 
tenets of work and the value of higher education, they’re also 
questioning the system these things underpin: capitalism. This 
economic system that took hold in Europe in the early 19th 
century and spread outward is now being cited as a cause of 
all manner of ills, from climate change and eco-destruction to 
economic inequities and the surge in mental health disorders. 
A 2020 study by Pew Research found that just 4 in 10 
Americans aged 18–29 hold a positive view of capitalism. 
Globally, a 2019 survey by Edelman found that 56 percent 
of respondents agree that capitalism, as it exists today, does 
more harm than good in the world.

And even as more of the world leans toward authoritarianism, 
people in hyperconservative cultures are rising up against 
rulers and systems of government whose tight grip on the 
populaces is now regarded as intolerable. We’re seeing this 
in Iran and Myanmar, among other places. In fact, civil unrest 
is on the rise globally, with U.K.-based consulting firm Verisk 
Maplecroft citing an increased risk in 101 of 198 countries 
monitored.

In 2023, we’ll see more repudiation of facets  
of life once considered sacrosanct.  
 
One on our radar: the pushback against car culture. The car-
free movement is revving up as more people question why the 

https://www.gallup.com/analytics/343631/family-voices-learning-and-meaningful-work.aspx
https://www.insidehighered.com/news/2022/10/20/enrollment-declines-continue-slower-rate?utm_source=Inside+Higher+Ed&utm_campaign=a7fc33efe8-DNU_2021_COPY_02&utm_medium=email&utm_term=0_1fcbc04421-a7fc33efe8-236570114&mc_cid=a7fc33efe8&mc_eid=b5f3264a6f
https://www.pewresearch.org/politics/2022/09/19/modest-declines-in-positive-views-of-socialism-and-capitalism-in-u-s/
https://www.edelman.com/sites/g/files/aatuss191/files/2020-01/2020%20Edelman%20Trust%20Barometer%20Global%20Report.pdf
https://freedomhouse.org/report/freedom-world/2022/global-expansion-authoritarian-rule
https://www.euronews.com/2022/11/25/iran-protests-what-caused-them-who-is-generation-z-will-the-unrest-lead-to-revolution
https://www.nytimes.com/article/myanmar-news-protests-coup.html
https://www.maplecroft.com/insights/analysis/101-countries-witness-rise-in-civil-unrest-in-last-quarter-worst-yet-to-come-as-socioeconomic-pressures-build/
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world’s urban areas prioritize vehicles over pedestrians and quality 
of life. Signs of the times: the creation of car-free pedestrian zones 
in cities worldwide, new technologies to limit car speeds, proposals 
to discourage purchases of mega-sized vehicles, and the increasing 
popularity of e-bikes and e-scooters. There’s even a War on Cars 
podcast.
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https://www.nlc.org/resource/new-report-on-pedestrian-zones/
https://cars.usnews.com/cars-trucks/features/cars-speed-limit-technology
https://www.bloomberg.com/news/articles/2022-05-26/a-new-way-to-curb-the-rise-of-oversized-pickups-and-suvs
https://www.bicycling.com/news/a39838840/ebikes-are-outpacing-electric-car-sales-in-the-us/
https://www.globenewswire.com/en/news-release/2022/10/05/2528793/0/en/Global-Electric-Scooter-Market-Expected-to-Generate-a-Revenue-of-10-317-4-Million-and-Rise-at-a-CAGR-of-7-9-during-the-Analysis-Period-2021-2028-223-Pages-Announced-by-Research-Div.html#:~:text=filingsmedia%20partners-,Global%20Electric%20Scooter%20Market%20Expected%20to%20Generate%20a%20Revenue%20of,Pages%5D%20%7C%20Announced%20by%20Research%20Dive
https://thewaroncars.org/


TREND 3:  

NORMALIZING 
SUSTAINABILITY



Public concern about climate change has reached an all-
time high, according to a GlobeScan survey conducted in 17 
countries, with 65 percent of respondents calling the situation 
“very serious.” It’s reached the point that 4 in 10 respondents 
to a 2022 survey conducted in 31 countries cite climate 
change as a deterrent to having children. That’s a big shift 
from just a few years ago when many people seemed inclined 
to dismiss concerns about our impending climate catastrophe. 
As extreme weather events have jolted the complacency 
of large swathes of the global population, what once was 
deemed “theoretical” or a “point of view” is now considered 
settled science by a majority of people. And that’s impacting 
how ordinary consumers make purchasing decisions, both 
large (homes, vehicles) and small.

We needn’t look far to spot signs that people are finally 
adjusting their lives to meet this global threat. Real estate 
portals such as Redfin and Realtor.com have begun providing 
climate-risk data alongside details of a home’s bedrooms and 
bathrooms. That makes sense at a time when three in five 
people surveyed say climate risks have influenced their choice 
of where to live.

In partnership with retailers, Japan has backed a points 
system that supports shoppers’ eco-friendly purchases with 
loyalty points that earn rewards. We’re also seeing a more 
significant shift toward slow fashion, with startups such as 
Sweden’s Asket rejecting seasonal collections in favor of a 
“permanent” collection that promises years of wear and other 
retailers creating programs—e.g., Cuyana’s Lean Closet and 
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https://globescan.com/2022/09/22/insight-of-the-week-concern-for-climate-change-reaches-all-time-high/
https://globescan.com/2022/09/29/insight-of-the-week-climate-change-as-deterrent-to-having-children/
https://www.redfin.com/guides/climate-change-housing-impact/methodology
https://www.prnewswire.com/news-releases/new-realtorcom-data-highlights-the-impact-of-wildfire-and-flood-risk-on-consumer-behavior-and-home-prices-301679503.html
https://anytimeestimate.com/research/climate-change-survey-2022/
https://designtaxi.com/news/419192/Japan-To-Reward-Citizens-Who-Practice-Green-Living-Through-A-Points-System/#.YrSx3snQR-s.twitter
https://designtaxi.com/news/419192/Japan-To-Reward-Citizens-Who-Practice-Green-Living-Through-A-Points-System/#.YrSx3snQR-s.twitter
https://www.asket.com/
https://www.cuyana.com/lean-closet.html?irclickid=y0ZWrnyr0xyNTm4TNiROnWCBUkAxLOzEvyvh0A0&utm_source=impact&utm_medium=affiliate&utm_campaign=The%20Good%20Trade%E2%80%8A&utm_term=274622&ir_campaignid=10312&ir_adid=651670&ir_partnerid=274622&irgwc=1


Patagonia’s Worn Wear—that encourage customers to return 
used items so they can have a second life with someone 
else. Eco-friendly products and services have been on offer 
for decades. The difference now is in their broader availability 
and consumer acceptance levels. U.S. research by Capterra 
in 2022 found, for instance, that 88 percent of consumers 
check the sustainability of a product prior to purchase at least 
sometimes, while one in five always check.

In 2023, we’ll see more innovations in eco-mindfulness, 
including new delivery models, carbon footprint labels on 
foods, and passive sustainability products and techniques 
such as “thirsty” asphalt for flood-prone areas, a new ultra-
white paint that reduces the need for air conditioning, and 
tiny urban forests that promote biodiversity, bring down 
temperatures, and reduce pollution. Amid a global energy 
crisis and rising inflation, we’ll also see more people eschew 
air travel in favor of overnight buses and trains. According to 
Pinterest, searches for “train trip aesthetic” rose 205 percent 
in the past year.

https://wornwear.patagonia.com/?avad=194478_c2ceef3f9&netid=1&pubid=155966&utm_source=thegoodtrade.com&utm_medium=affiliate&utm_campaign=app&src=app&src=avl
https://www.capterra.com/resources/consumer-expectations-for-sustainability-are-accelerating-despite-inflation/
https://www.therounds.co/
https://sustainablebrands.com/read/marketing-and-comms/strong-roots-continues-mission-to-fix-the-freezer-aisle-by-carbon-labeling-foods/?utm_source=newsletter&utm_medium=email&utm_campaign=nl_220929
https://tarmac.com/products/asphalt/ultisuds/?cs1_c=52.486243%2C-1.890401&cs1_z=7&cs1_p=
https://getpocket.com/explore/item/this-ultra-white-paint-may-someday-replace-air-conditioning?utm_source=twtrsynd&utm_medium=social
https://getpocket.com/explore/item/this-ultra-white-paint-may-someday-replace-air-conditioning?utm_source=twtrsynd&utm_medium=social
https://tinyurbanforests.com/
https://napaway.com/
https://www.eurail.com/en/get-inspired/trains-europe/night-trains
https://business.pinterest.com/en-us/pinterest-predicts/2023/all-aboard/?utm_campaign=US_PBM_PinterestPredicts_112022_Newsroom
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TREND 4:  
HARNESSING 
THE POWER  
OF SOUND
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Several years ago, we started seeing reports about the impact 
of music on people suffering from Alzheimer’s disease or 
dementia. Now we’re seeing a rise in other uses of sound, 
from audio erotica and spatial audio to ASMR (autonomous 
sensory meridian response) triggers that evoke feelings of 
euphoria, calm, or even tingling. Brands are producing original 
sounds for TikTok. 

More and more, sound is seen as a potential solution to at 
least some of what ails modern society. Sound baths and 
sound mapping are prescribed to soothe the soul and reduce 
anxiety. More people also are turning to brown noise to induce 
relaxation or improve focus.

In 2023, we’ll continue to explore new (and old) sound 
applications, including the links between voice and disease. 
Researchers at the National Institutes of Health are amassing 
voice data to develop an AI that can diagnose diseases—from 
neurological disorders and autism to cancer—based on a 
person’s speech.

Sounds good to us.
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https://www.ncbi.nlm.nih.gov/pmc/articles/PMC6022981/
https://www.ncbi.nlm.nih.gov/pmc/articles/PMC6022981/
https://www.reveriepage.com/blog/why-audio-porn-is-so-popular
https://www.tomsguide.com/reference/what-is-apple-spatial-audio-how-it-works-and-how-to-use-it
https://designmuseum.org/exhibitions/weird-sensation-feels-good-the-world-of-asmr
https://www.glossy.co/beauty/brands-are-investing-in-original-sound-marketing-on-tiktok/
https://www.glossy.co/beauty/brands-are-investing-in-original-sound-marketing-on-tiktok/
https://www.medicalnewstoday.com/articles/sound-baths
https://www.sensorytrust.org.uk/resources/activities/sound-maps
https://www.theguardian.com/lifeandstyle/2022/oct/05/it-feels-like-fresh-air-to-my-ears-can-brown-noise-really-help-you-concentrate?utm_source=pocket_discover_health
https://www.npr.org/2022/10/10/1127181418/ai-app-voice-diagnose-disease


TREND 5:  
TAILORING  
OUR TINY 
WORLDS
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The final trend we’ll point to for the coming year has been 
taking shape since at least the 1980s when “cocooning” 
became a thing. People are creating increasingly tiny worlds, 
focusing intently on their homes, which now often double 
as places of work. (A new jobs benefit: work-from-home 
stipends to help remote workers kit out their home offices.) 
This is about more than getting cozy, as exemplified by the 
past decade’s embrace of the Scandinavian concepts of 
hygge and lagom. It’s about security, self-empowerment, and 
self-reliance. People feel a heightened need for protection—
against everything from mutating viruses and weather events 
to uncertain jobs markets and supply chains—and they’re 
responding by fortifying their homes with the technology, 
stockpiled goods, and entertainment options they think they’ll 
need to make it through whatever crisis comes next.
 
With mental health and wellness becoming more of a focus, 
how our homes make us feel has become nearly as important 
as their functionality. In the past couple of years, interior 
design has become a hobby, spawning a spate of mobile and 
online games. Meanwhile, the global home décor market is 
forecast to grow from USD 662 billion in 2022 to nearly USD 
806 billion in 2026. This includes an emerging trend of high-
end board games as luxury home décor.

In our increasingly disconnected, computer-mediated 
world, we’re also seeing a return to community associations 
and block parties, as people seek a sense of belonging, 
safety, and empowerment. In the U.S., roughly 28 percent 
of the population now belong to some sort of community 

23

https://faithpopcorn.com/trendbank/cocooning/
https://buildremote.co/companies/work-from-home-stipend/
https://buildremote.co/companies/work-from-home-stipend/
https://www.countryliving.com/life/a41187/what-is-hygge-things-to-know-about-the-danish-lifestyle-trend/
https://scandification.com/what-is-lagom-the-meaning-of-swedish-lagom/
https://www.apartmenttherapy.com/10-games-with-home-design-elements-apartment-therapy-game-room-193704
https://www.apartmenttherapy.com/10-games-with-home-design-elements-apartment-therapy-game-room-193704
https://www.businesswire.com/news/home/20220809005578/en/Home-Decor-Global-Market-Report-2022-A-800-Billion-Market-in-2026---Long-term-Forecast-to-2031---ResearchAndMarkets.com
https://www.designpataki.com/luxe-board-games-that-double-as-stunning-home-decor/
https://www.designpataki.com/luxe-board-games-that-double-as-stunning-home-decor/
https://www.globenewswire.com/en/news-release/2022/11/01/2545921/0/en/NEW-REPORT-HIGHLIGHTS-KEY-STATISTICS-AND-TRENDS-FOR-U-S-COMMUNITY-ASSOCIATION-HOUSING-MARKET.html#:~:text=Last%20year%2C%20there%20were%20roughly,will%20increase%20to%20359%2C000%E2%80%93363%2C000.


association, be it a homeowners association, condominium 
community, or housing cooperative. Such associations can 
offer both practical support—e.g., maintenance of common 
areas and amenities—and the reassurance of knowing 
neighbors will have your back should issues arise.

In 2023, we’ll see more people turning their homes into 
health and wellness sanctuaries. The indoor plants market 
is forecast to exceed USD 26 billion by 2029, up from just 
under USD 18 billion in 2021. More companies are producing 
backyard pods that can serve as meditation retreats (or 
just kid-free zones). And we’re seeing more multisensory 
experience showers featuring customized water treatments, 
lighting, sounds, and more.

Chaos may continue to reign outside, but for the luckiest 
among us, it stops at the front door.

https://www.globenewswire.com/en/news-release/2022/11/01/2545921/0/en/NEW-REPORT-HIGHLIGHTS-KEY-STATISTICS-AND-TRENDS-FOR-U-S-COMMUNITY-ASSOCIATION-HOUSING-MARKET.html#:~:text=Last%20year%2C%20there%20were%20roughly,will%20increase%20to%20359%2C000%E2%80%93363%2C000.
https://www.prnewswire.com/news-releases/indoor-plants-market-to-register-promising-growth-of-usd-26-23-billion-by-2029--size-share-growth-opportunities-trade-insights-and-competitive-landscape-301655694.html
https://www.prestigepods.co.uk/homes
https://www.dornbracht.com/us/bathroom/luxury-shower/experience
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Our best wishes for a 2023 
on which we can all look 
back with gratitude.

Overall, what we’ll see in 2023 is a leaning in to hope and 
self-empowerment. As external pressures increase, we will 
seek to identify elements that fit seamlessly into the lives we 
wish to live and incorporate them into our homes and habits. 
By grabbing hold of and defending truth, rethinking institutions 
and approaches that no longer work for most, adopting 
lifestyles better suited to our endangered planet, harnessing 
the power of sound, and crafting smaller, richer, and more 
defendable worlds, we are injecting purpose and stability into 
an existence that too often feels frenzied and adrift.

mariansalzman.com

http://mariansalzman.com



